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Section 1: Risk Warning
Crowd-sourced funding is risky. Issuers using this facility include new or rapidly growing
ventures. Investment in these types of ventures is speculative and carries high risks.
You may lose your entire investment, and you should be in a position to bear this risk
without undue hardship.
Even if the company is successful, the value of your investment and any return on the
investment could be reduced if the company issues more shares.
Your investment is unlikely to be liquid. This means you are unlikely to be able to sell your
shares quickly or at all if you need the money or decide that this investment is not right
for you.
Even though you have remedies for misleading statements in the offer document or
misconduct by the company, you may have difﬁculty recovering your money.
There are rules for handling your money. However, if your money is handled
inappropriately or the person operating the platform on which this offer is published
becomes insolvent, you may have difﬁculty recovering your money.
Ask questions, read all information given carefully, and seek independent ﬁnancial advice
before committing yourself to any investment.
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Section 2: Information About the Company
2.1

Letter from the CEO

Dear Investors,
I’d like to thank you for considering joining the Qubix family.
Qubix is a purpose-built cryptocurrency app that was created to ﬁll a gap in the market
and actually address the challenges consumers face when trying to buy crypto. We are
focused on simplifying the onboarding and selection process whilst eliminating the
challenges that come with trying to time the market. Qubix is complementary with
other investment applications in any ﬁrst time or sophisticated investor portfolio.
I have been working towards the goal of creating a crypto exchange that would be so
simple anyone could use it. From 2017, we tested the market and reﬁned our Exchange
platform to deliver a unique proposition for the market. By early 2020, we had settled on
the investment strategy of recurring investments into pre-set mixes of cryptos based
around certain themes, such as “Game Changers & Crypto Titans”. The intention was to
help users to regularly and sustainably build their Portfolio Rather than attempt to beat
the market by trading. From there we conducted a professional concept validation
through my co-founders DIJGTAL and the results were very positive. We then co-founded
Qubix and have built every part of our application with a core focus on how users would
receive the information using focus groups and feedback sessions.
Qubix is due to go live in Australia in late April. We have built a very strong foundation for
the brand and developed a go-to-market strategy that we believe will position us
competitively in a fast-growing market. Our technology is developed and ready to go, and
we are raising money to aggressively drive awareness and further improve our
application to help us not only acquire new users but also keep them in the long-term.
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We chose to raise part of our money through equity crowdfunding because we want to
allow you the chance to invest in Qubix and share in our future success. We decided to do
this through Equitise because we believe with cryptocurrency acting as a worldwide
disruptor in the ﬁnance industry, it made sense to raise capital in a similar fashion, as
most cryptos harness the power of the crowd.
This raise will help us to launch our product, acquire market share and allow us to build a
strategy to further scale our brand both domestically and internationally. Our vision is to
become one of the leaders in the global consumer investment app space.
I’d like to personally thank you for viewing this offer and considering an investment in
Qubix. We are ﬁrm believers in the future role that cryptocurrency will play in the global
economy, regardless of short-term ﬂuctuations. We invite you to join the Qubix family and
help bring this vision to Australia and the world.

Yours sincerely,
Nayef Dagher, Founder & CEO
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2.2

Company Details

This offer of shares is made by Amalagam Holdings Pty Ltd ACN 643 971 439 (the
Company). The Company was incorporated on 01 Sep 2020.
Registered ofﬁce and contact details
Suite 5 Level 2 , 26-32 Market Street, Sydney NSW 2000
Principal place of business
Suite 5 Level 2 , 26-32 Market Street, Sydney NSW 2000

2.3

Description of the Business

2.3.1 Overview of Qubix
Qubix is a frictionless cryptocurrency purchasing
app that empowers its users to buy into some of
the best cryptos available. Qubix provides
easy-to-digest information and offers a variety of
preset mixes to take the guesswork out of what
to buy.
Rather than a trading platform where
individuals try to beat the market, Qubix is
focused on long-term sustainable purchasing
strategies. Regular purchases are a proven
approach in building wealth and beneﬁting
from asset growth. Qubix is bridging the gap
between this school of thought, and the exciting
and rapidly growing area of cryptocurrency.
Qubix has been tested and developed over the
past 8 months alongside experienced agency
DIJGTAL. The platform is ready for launch and to
begin its aggressive growth strategy.
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2.3.2 Investment Highlights

Concept Validation Complete
100% of participants involved in a professionally conducted concept validation said they
would use Qubix.
Industry Growth Synergies
Qubix beneﬁts from synergies across two exciting industry areas, as both a regular
investment and wealth building platform and as a cryptocurrency venture.
Ecosystem in Place
Qubix has secured an Australian payment merchant partner to allow users to set up
recurring investments with a debit card. The company is focused on securing future
ecosystem partners as required.
Market Ready Product
The Qubix investment platform is ready for market, having been rigorously developed
and tested over the 8 months. The company is now ready to go to market and grow.
Funding Secured to Date
Qubix has already secured over $260k in pre-seed funding, including $150k via SAFE note
prior to this round on equivalent terms. Over $700k of capital and sweat equity has been
invested to date.
Strategic Partners
Qubix has partnered with growth agency DIJGTAL for the development, go to market
and growth of the platform. DIJGTAL has a large shareholding in the business and
intends to continue its involvement in the business.
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2.3.3 How Does Qubix Work?
Qubix is a mobile cryptocurrency application with an emphasis on ease of use and
accessibility. Qubix will initially be released as a native application, allowing its users to
easily and quickly set up a recurring cryptocurrency purchasing strategy, or make one off
purchases, into a range of pre-determined baskets of currencies.
Users need only sign up and verify their identity through a range of easy methods, with
Qubix enabling users to verify their identity without needing to send photos of
identiﬁcation documents in most circumstances. Only those who cannot be veriﬁed by
initial methods will be asked to provide more detailed information.
Once veriﬁed, Qubix users can invest from as little as $9 into a range of cryptocurrencies.
Direct debit functionality is available to create a seamless and regular investment
strategy to fully harness the beneﬁts of “dollar cost averaging”. This aligns with Qubix’s
focus on sustainable and long term investment strategies as opposed to day trading.
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2.3.4 What is Dollar Cost Averaging?
Dollar cost averaging is an investment strategy that aims to reduce the impact of
volatility on large purchases of ﬁnancial assets such as equities. In essence, it involves
regularly and gradually accumulating a position in an asset, rather than buying it all at
once. This is underpinned by the empirically validated concept that time in the market is
more valuable than timing the market. Dollar cost averaging encourages investors to
increase their holding of a desired asset consistently over time at regular intervals,
without focusing on short term movements in price.
In doing so, investors simply focus on the underlying value of an asset instead of
attempting to time the market and buy in a dip. For most individuals, timing the bottom
of the market correctly and consistently in the long run is impossible in practice. In fact, a
wide range of studies show that the vast majority of day traders lose money, up to 99% of
participants in some markets.1 There are a few explanations for this phenomenon, with
the main reasons being inexperience, emotion and the rise of sophisticated trading
algorithms run by large institutions.
The sustainable and long-term investing approach is the foundation of the Qubix app
and its features. Most asset classes are offered in various dollar cost averaging
applications, but very few offer cryptocurrency. Those that do allow investors to
accumulate cryptocurrencies offer a highly limited mix, usually only including Bitcoin and
Etherium. Qubix is built as a crypto-ﬁrst dollar cost averaging application, with a team
experienced in the cryptocurrency space.

1

https://www.forbes.com/sites/simonmoore/2020/06/18/day-trading-surges-in-popularity-t
his-wont-end-well/
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2.3.5 Qubix Features
Qubix will launch to market with a range of user-centric features already developed. As
the Company grows, the range of features will continue to expand to provide users with
increasing value and to gain a higher share of wallet (see section 2.6.4 for more
information).
At launch, key Qubix features include:
●

A streamlined onboarding process to
remove user acquisition frictions

●

A number of pre-set crypto mixes to aid
inexperienced users

●

Custom investment portfolio functionality
for more experienced users

●

11 different cryptocurrencies to allow
diversiﬁcation and choice

●

Automated direct debit functionality for
dollar cost averaging

●

One off purchases for individual
cryptocurrencies

●

Portfolio performance metrics and insights

●

Ability to edit and adjust ongoing purchase
plans

●

Investment starting at $9 with a minimum
of $3 per coin

●

In-app customer support

●

Simpliﬁed visuals and descriptions of all coins on offer

These features have been prioritised based on market research prior to the development
of the application. Qubix is ensuring that it addresses the primary pain points of its target
audience to create a differentiated and useful product.
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2.4

Key Achievements to Date

Q3 2020 - Qubix was incorporated and mapped out its direction.
Q3 2020 – Qubix was successfully validated in a professional and non-biased concept
validation, with 100% of all participants pre-registering to use the app when it goes live.
Q3 2020 – Qubix was founded and successfully raised $110k in cash investment and 500k
worth of sweat equity to be committed through its pre-seed raise.
Q3 2020 – Qubix secured an Australian based direct debit and debit card payments provider.
Q4 2020 – Qubix obtains appropriate AUSTRAC accreditation and has its compliance
program approved.
Q4 2020 – Qubix successfully built its ﬁrst prototype.
Q4 2020 – Qubix completes successful MVP testing and revalidation.
Q1 2021 – Qubix Secures $150k cash investment via a SAFE note.
Q1 2021 – Qubix app enters quality control.
Q1 2021 – Qubix app passes industry leading PEN/ethical hack testing.
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2.5

Business and Revenue Model

2.5.1 Core Business Model
Qubix provides easy access to cryptocurrency. Buyers and sellers place orders into Qubix’s
platform, receive their cryptocurrency and can decide to either hold or sell their crypto
when desired. On the backend, Qubix accesses competitive market prices through
wholesale connections for these assets, and takes a small fee on top of the purchase or
sale price of the cryptocurrency (called spread). Access to the application is free,
providing a scalable revenue stream for the Company.
Spread is the industry standard revenue model for most investment platforms, while
some also charge upfront fees for each trade. Day trading platforms where users are
attempting to proﬁt off miniscule price movements are often required to charge trading
fees rather than spread as a result of the user base. Platforms such as Qubix that focus on
longer-term strategies, however, are more suited to charging spread on transactions. As
the platform grows and transaction values increase, the revenue generated by spread will
increase proportionally.

2.5.2 Growth Opportunities
Qubix will continue to seek to expand its revenue opportunities as the app develops and
grows. Signiﬁcant opportunities to widen revenue channels are available in the
longer-term including the growing area of decentralised ﬁnance and through savings
products that Qubix can charge management fees on. The Company will also seek to
integrate smart money features to increase the ﬁnancial wellness angle and thus revenue
potential of the platform.
With its technology developed in-house, through growth partner DIJGTAL, Qubix will be
able to efﬁciently and dynamically expand its underlying offering and pivot its technology
when necessary.

2.5.3 Regulatory Compliance
Qubix is currently certiﬁed by AUSTRAC and fully accredited for its compliance program
requirements. As a platform for cryptocurrency trading, Qubix only needs to hold
AUSTRAC accreditation for the transaction of commodity type assets.
Future extensions of the Qubix business model into other areas of ﬁnance are likely to
require additional licencing and accreditation. The Company is aware of the need to
apply for the relevant licencing such as an AFSL in the future should its future products
require such.
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2.6

Business Strategy

2.6.1 Overview
Qubix is underpinned by a customer-centric approach to cryptocurrency buying. The
application is the result of signiﬁcant market research that allows its development to be a
solution to a problem. Qubix identiﬁed key features to focus on through its early research
strategy that have allowed the application to validate its emphasis on simplicity, ease of
use and accessibility.
The features detailed in this Offer Document are just the starting point for Qubix's
potential. The platform is designed to be a user’s primary cryptocurrency app or a
complementary app, opening up a wide potential market in the new age of
cryptocurrency. As it progresses, Qubix will continue to release features based on its
underlying values and mission to make cryptocurrency investing easy, fast and
sustainable.
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2.6.2 Go-To-Market Strategy
The Company has developed an extensive go-to-market strategy alongside marketing
specialists DIJGTAL. Qubix is beginning its rapid expansion plans immediately, with an
initial awareness campaign followed by an acquisition campaign. Timing couldn’t be
better for the application given the increasing adoption and focus on cryptocurrency in
the mainstream. While Qubix is aimed at a long-term solution rather than a short-term
trading app, the market sentiment is nonetheless a strong tailwind.
Awareness
Initially, the company will focus on a broad and aggressive awareness strategy to educate
its customers, build trust and establish itself as the market leader. Dollar cost averaging in
cryptocurrency will be re-introduced to the market in an accessible and attractive
fashion. The launch of the application will coincide with this equity crowdfunding
campaign to generate broad awareness and interest in the product.
Acquisition
Qubix will then switch to an acquisition drive, to look to scale the number of active users
and maximise its reach. The company intends to execute highly targeted digital
campaigns, leveraging data insights to inﬂuence future campaigns and activity. A key
goal in the second phase of Qubix’s expansion push is to build retention and loyalty
amongst its users to promote long-term and regular activity.
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2.6.3 Growth Strategy
Over the longer-term, Qubix will seek to establish itself as a leading player in the
cryptocurrency and wider investment market. The Company is focusing on a number of
potential growth initiatives following a successful launch strategy execution.
App Features
Qubix will continue to integrate an increasing amount of application features to improve
the value of its offering. The purpose of these features are to open up more potential
revenue streams as well as creating a more attractive proposition for potential users. This
will contribute to a higher level of user retention and higher levels of average funds users
allocate, thus strengthening existing revenue streams. A detailed product roadmap can
be found in section 2.6.4.
Additional Cryptocurrencies
With 11 cryptocurrencies on offer at launch, Qubix
is already well-positioned in the market with a
relatively diverse offering of purchase options. The
current spread of coins cover a range of areas in
cryptocurrency to allow for diversiﬁcation across
new areas of blockchain technology and
decentralised ﬁnance.
In the future, Qubix intends to continue to vet and
onboard new cryptocurrencies to allow its users to
access an increasingly wide range of options. The
Company is careful to ensure the cryptocurrencies
on offer are attractive buying opportunities rather
than highly speculative alternative coins.
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Mainstream Adoption
In alignment with its broad awareness push, Qubix has an eventual growth goal of
mainstream adoption. With dollar cost averaging already a relatively mainstream
investment strategy for equities, Qubix wants to bridge this style of investing with
cryptocurrency assets. This mainstream adoption will be targeted through education
campaigns and awareness initiatives owing to the relative nascency of both the asset
type and investment style.
Broader Expansion
Underpinned by technology, Qubix is a highly scalable platform with global ambitions.
The Company plans to offer smart wallet features to increase the share of wallet of its user
base, before bridging into other assets beyond cryptocurrency such as fractionalised
share investing. This will allow the Company to access a wider market size in the long run
with a range of complementary investment products available.
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2.6.4 Product Roadmap
Qubix has developed an extensive product roadmap to guide its future development in
the long-term. The following list is indicative and is subject to change depending on the
market environment and the best path forward for the business.

●

Make the current recurring investment plans optional at the time of sign up,
offering one-off purchases in addition

●

Integrate biometric sign-in

●

Integrate more payment methods for users such as OSKO/PAY ID and direct debits
via BSB & Account

●

Integrate automated withdrawals when users request to withdraw their cash

●

Upgrade customer support chat to be native in app

●

Expand the coins and pre-set mixes on offer

●

Integrate with more exchanges to bring down aggregated cost per transaction
and reduce pricing for users, whilst increasing proﬁtability for the business

●

Provide services to self-managed super funds

●

Introduce animations and micro interactions throughout the app to create a more
delightful experience
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●

Provide a more guided educational experience in app

●

Provide savings options for users that would allow them to earn interest on their
crypto holdings with Qubix

●

Explore global opportunities with the key focus on the UK & US market

●

Raise more capital to support the further scaling, growth and international
expansions of Qubix

●

Explore how Qubix can provide smart money features to support its user base with
their ﬁnancial goals

●

Explore offering users the ability to invest in ETFs and fractionalised shares as a
recurring investment or as a one-time transaction alongside their crypto
investments
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2.6.5 Technology Strategy
Qubix has invested signiﬁcant resources into the development of leading technology to
underpin the concept. The Company has partnered with DIJGTAL, a technology and
marketing agency with a strong track record of success.
To maintain quality, Qubix was developed in-house under an equity for services
arrangement. As a result, a large amount of sweat equity has been invested by the
agency to develop and prepare the application for launch. As a signiﬁcant shareholder in
the business, DIJGTAL is fully-aligned with the ongoing success of the business and will
continue to develop and iterate the technology as the Company grows.
The technology underpinning Qubix is proprietary and owned by the Company with a
best in class focus for usability and security. Qubix plans to continue to constantly
improve the technology while adding more features as the Company grows. The
expertise of DIJGTAL will be called upon when it makes commercial sense as the
business progresses in the future.
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2.6.6 Cryptocurrencies
Qubix will go to market with an initial 11 cryptocurrencies available for purchase. Each
coin is listed in the table below.
Coin Name

Code

Short Description

Long Description

Bitcoin

BTC

The ﬁrst and largest
cryptocurrency. So
valuable that it is
commonly referred
to as Gold 2.0.

Bitcoin was created so that we
could transfer money directly
to other people without
requiring a middle man (ie. a
bank).
It works by using the
blockchain - a record-keeping
technology that is
“decentralised”, meaning no
single person or group has
control over it.
Only 21 million BTC will ever be
in existence, which makes it a
scarce resource. Theoretically,
the price may continue to rise
as Bitcoin becomes more and
more difﬁcult to get.

Ethereum

ETH

The most popular
blockchain when it
comes to developing
new projects that
are changing the
world.

Ethereum is the
second-largest cryptocurrency
after Bitcoin, but is the most
actively used.
While Bitcoin is valuable as an
asset (like cash or gold),
Ethereum is valuable because
it is extremely useful (like the
internet). It powers many of
the most innovative
technologies in the world.
Ethereum is designed for
inclusivity, allowing anyone
access to digital money and
ﬁnancial services regardless of
their background or location.
All you need is an internet
connection.

Ripple

XRP

Ripple enables
instant money
transfers all around
the world with the
power of blockchain
technology.

Ripple has been around since
2012, and its aim is to
streamline international
money transfers.
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It does so by being faster, less
costly and more scalable than
most other digital assets.
According to their website, a
payment in XRP takes 4
seconds on average,
compared to 60 minutes for
Bitcoin. The network
consistently handles 500
transactions per second and
has been perfectly stable since
its inception.
It’s also eco-friendly, requiring
less energy per transaction
than other cryptocurrencies.
Litecoin

LTC

Similar to Bitcoin,
but faster and less
expensive.

Litecoin was designed as a
faster alternative to Bitcoin in
2011. It is commonly referred to
as the silver to Bitcoin’s gold.
Perhaps the most obvious
difference between the two is
the fact that there are four
times as many Litecoin as
Bitcoin. Litecoin also has a
lower transaction fee than
Bitcoin, so it is more suitable
for money transfers.

Bitcoin Cash

BCH

A cryptocurrency
designed to be
similar to Bitcoin,
but optimised for
day-to-day use.

As Bitcoin became larger, it
became slower and more
expensive. Bitcoin Cash was
created in 2017 to solve this
problem. Transactions in
Bitcoin Cash are faster and
cheaper - almost free in fact.
Like Bitcoin, there will only
ever be 21 million Bitcoin Cash
in existence, so it is still a
scarce resource. However,
most of its value comes from
the fact that it is useful as a
means to send and receive
money.

Chainlink

LINK

Building the bridge
between the
blockchain and the
real world.

Before Chainlink, crypto
technology had a problem.
Each blockchain (eg. Bitcoin)
could function reliably in its
own little world, but it couldn’t
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talk to the real world without
causing issues.
Chainlink essentially ﬁgured
out how to get information in
and out of the blockchain in a
way that’s secure and reliable.
With Chainlink, the traditional
systems that currently power
the world can connect to the
emerging blockchain industry
to generate more security,
efﬁciency, and transparency.
Cardano

ADA

A competitor to
Ethereum that was
founded on
scientiﬁc,
peer-reviewed
research.

Cardano was founded by an
Ethereum co-founder who
wanted to “provide a more
balanced and sustainable
ecosystem.” In practice, this
means subjecting all
development to rigorous
peer-review by scientists and
academics before being
released.
Cardano is essentially an
Ethereum competitor that is
valuable because of the many
things it can be used for.
It aims to be an enabling force
for positive change and
progress by giving ﬁnancial
power back to individuals.

Maker

MKR

Decentralised
ﬁnance (DeFi)
application that
powers borrowing
and lending through
the blockchain.

The Maker Protocol is a
decentralised ﬁnance (DeFi)
application. It is built on the
Ethereum blockchain, and
powers lending and borrowing
without the need for a
middleman (like a bank).
It is the ﬁrst DeFi application
to see signiﬁcant adoption.
MKR is one of two currencies
in the Maker Protocol, the
other being DAI. DAI is what’s
known as a stablecoin - it is
always worth $1 USD. The role
of MKR is to keep DAI stable.
Owners of MKR make key
decisions on the future of the
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system, and beneﬁt ﬁnancially
from a stable system.
Tezos

XTZ

An alternative to
Ethereum that is
built with a greater
ability to evolve and
adapt.

Tezos was invented to improve
on other cryptocurrencies that
are difﬁcult to change. Its
ability to evolve makes Tezos a
particularly safe
cryptocurrency, and also
means it can make use of
technological advancements
much sooner than
competitors.
Like Ethereum, Tezos is
valuable because it can be
used to power other
technologies.
Another great perk of Tezos is
its self-governance model translation: if you own Tezos,
you get to vote on how it gets
upgraded over time.

Polkadot

DOT

A network designed
to connect the dots
between different
blockchains.

Blockchains exist in silos; they
don’t talk to one another. For
example, Bitcoin won’t talk to
Ethereum and vice versa.
That’s where Polkadot comes
in - connecting different
blockchains into a single
uniﬁed network.
This means that we can build
new applications that harness
the power of all blockchains,
rather than only one.
In the future, Polkadot aims to
become the foundation on
which all blockchains are built.
Polkadot was also founded by
an Ethereum co-founder, and
came onto the scene in 2016.

EOS

EOS

EOS is a direct
competitor to
Ethereum that was
designed for big
business.

Like Ethereum, EOS is a
platform that can be used to
power other technologies. It is
designed for big businesses,
making it easier for them to
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build applications that
leverage blockchain.
They focus on making their
platform user-friendly, and
provide tools and educational
resources to support those
trying to use it.
EOS is also made to scale early tests show it can handle
up to 10,000 - 100,000
transactions per second.
As global markets continue to grow and evolve, the way we used to do things before is
quickly becoming obsolete. As a result, the wider community needs to look beyond what
we know and look to what the future will be like. The currencies that Qubix has chosen
could shape the next version of the world wide web, commonly known as Web 3.0. The
Company has chosen these currencies as it believes they are best placed to cause the
most disruption and provide users the opportunity to make money.
Qubix is going to continue to provide its users with new and innovative cryptocurrencies
that it believes will be leading the charge on the journey to the new Web 3.0.
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2.7

Marketing Strategy

2.7.1 Overview
The overarching marketing strategy of Qubix is to build broad awareness in the
community through educational marketing campaigns. In conjunction with this is a
focus on building loyalty through retention and acquisition strategies to build the Qubix
user base consistently over time.
Both cryptocurrency buying and dollar cost averaging remain relatively lesser-known
areas of investing compared to basic equities, ETFs and bonds. A key component of
Qubix’s long-term adoption will be to educate market participants of the opportunity and
clearly distinguish itself from highly speculative cryptocurrency day trading.
The other key priority for the Company across its marketing strategy is to build trust
amongst its community. New innovations generally face barriers to widespread adoption
in the form of shortages of trust. As such, Qubix will ensure it provides slick and
professional branding across its application and communications to build trust with its
audience.
Qubix intends to conduct its marketing alongside DIJGTAL to leverage their expertise in
launching and growing brands through marketing. The Company will utilise a robust and
diverse marketing approach across an omni-channel strategy. The purpose will be to
drive broad awareness, educate and acquire potential users.
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2.7.2 Target Audience
Qubix’s target audience was informed by substantial concept validation in the lead up to
the development of the application. As a result, Qubix was able to develop its technology
with its audience already in mind, ensuring alignment between key personas and user
experience.
Qubix has three initial key target audiences:
Young Adults
Young adults represent a key market for Qubix, being a segment open to diversifying in
new potential opportunities such as cryptocurrency. They are also an audience with a
long-term time horizon, making them ideal users of dollar cost averaging to reap the
beneﬁts of compounding returns over time.
Time Poor Investors
Qubix is not just aimed at ﬁrst time cryptocurrency buyers. Time poor people who might
otherwise have a strong understanding of and interest in cryptocurrency represent a key
segment. These people beneﬁt from Qubix’s quick, easy and safe buying process.
Newbies
Newbies, or new investors, are those looking to enter the cryptocurrency market but lack
the trust and knowledge to start buying. Qubix provides an accessible and easy to use
platform for people to safely dabble in the crypto market.
Notably, Qubix is focused on educating a wide audience and broadening its potential
market over time. With increased features and increased reach, the Company hopes to
create an investment platform for all.
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2.7.3 Brand Positioning
Qubix is a technology company operating in a new and fast moving industry. As a result,
its branding reﬂects a bridge between cutting edge technology and accessible investing
opportunities. Qubix has ensured that its app and communications are slick and on
theme, but equally are easy to understand for new investors looking to get involved. Most
importantly, it aims to build trust with investors owing to wider scepticism across the
cryptocurrency industry. Qubix is not attempting to sell the idea of a get rich scheme, but
rather a long-term and sustainable investing strategy.
Qubix has positioned itself as an app for both crypto insiders and new investors. Its
features are not restrictive to knowledgeable investors, providing the facility to execute on
predetermined preferences with ease. Simultaneously, the app is accessible for new
users, with easy to understand explanations, and simple, guided investment features.
Overall, the Company’s brand positioning is intended to address multiple parts of the
market in order to maximise potential market share.

2.8

Industry Overview

2.8.1 Current Market and Opportunity
Qubix is exposed to market growth in cryptocurrency, as well as growing understanding
of investment strategies such as dollar cost averaging.
The cryptocurrency market has entered a highly popularised period of growth which has
also historically been characterised by high volatility. Despite this, the long-term trend of
cryptocurrency assets has been upwards, and recent widespread adoption by
mainstream institutions has catalysed a rapid increase in overall market size, with global
cryptocurrencies now worth a combined $1.5 trillion, still relatively small compared to the
global market cap of stock exchanges ($85 trillion). While widespread adoption of cryptos
is a tailwind for the application, Qubix’s underlying value is in its technology, rather than
the assets themselves. Regardless of price movements, as the market continues to grow
and expand into the mainstream, Qubix will be well-positioned to provide accessible
Buying opportunities for all types of people.
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2.8.2 Key Competitors
As a relatively new industry created only in 2008 and gaining mainstream adoption only
recently, there are only a few competitors in the cryptocurrency market, particularly
locally. The majority of market entrants have focused on offering an exchange model,
purely facilitating the purchase and sale of assets. Amongst the few platforms offering
the dollar cost averaging model, many of these are focused on different asset classes
such as equities. Those that do include cryptocurrency generally do so in a limited and
inﬂexible capacity. Of the platforms that focus on the cryptocurrency space, such as
Amber and Bamboo, Qubix sets itself apart with a wider range of cryptocurrencies
available to invest in, as well as easier and more accessible investing processes.

Dollar Cost
Averaging

Cryptocurrency

High Minimum
Investment

No. Cryptos
Offered

Qubix

Yes

Yes

No

11

Raiz

Yes

Limited

No

1

Spaceship

Yes

No

No

0

Amber

Yes

Yes

No

1

Bamboo

Yes

Yes

No

2

Commsec

No

No

Yes

0
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2.8.3 Points of Difference
Despite growing interest and widespread adoption, crypto investing remains complex
and often overwhelming. Users complain of the difﬁculty in placing trades, as well as not
being informed enough on a buying strategy or understanding of each currency and the
market.
Qubix addresses these issues directly through its mix of features, and adopts easy to
understand language, a streamlined onboarding process and a simple investment
strategy for users. Furthermore, Qubix offers a variety of different cryptocurrencies to
choose from, including Bitcoin, Ethereum and 9 more, offering greater diversiﬁcation
than its direct competitors. The Company provides pre-set mixes of cryptocurrencies to
help inexperienced investors to access diversiﬁcation.
Qubix set out to be the solution to a problem. At its core, the application is designed to be
easier, more accessible, faster and more relevant for cryptocurrency investing.

30

2.9

Directors, Advisors and Management

2.9.1 Key Team Members

Nayef Dagher, Co-Founder and Managing Director
https://www.linkedin.com/in/nayef-dagher-530296169/?originalSubdomain=au
Nayef has been actively involved in the crypto industry since 2014, seeing early on the
potential for crypto currencies to disrupt markets in the future. He has spent the last few
years developing relationships between banks and clients on a range of commercial
opportunities. Nayef has been developing a large network of reliable contacts in the
ﬁnancial services and cryptocurrency industries to support Qubix. As Co-Founder and
Managing Director of Qubix, Nayef is involved with the overall strategic direction and
growth of the Company.
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Mark Nickson, Managing Partner at DIJGTAL
https://www.linkedin.com/in/marknickson/
Mark is the Co-Founder of DIJGTAL, a multinational design, experience and marketing
agency. He has more than 20 years of experience crafting innovative and immersive
product design solutions. He specialises in UX design, but also has years of experience
assisting businesses analyse consumer data to better understand their habits. Mark
always aims to cater to consumers, allowing him to develop value to businesses and the
customers they work with. Mark applies this to his own company, DIJGTAL, where he
focuses on innovative design and marketing solutions to deliver value to corporate
partners and early stage start-ups.
Mark’s role at Qubix as a director is to ensure the application is presented and designed
to the standards of tier 1 ﬁntech apps. Mark is also involved with all key decisions.
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Ross Churchill, Managing Partner at DIJGTAL
https://www.linkedin.com/in/rosschurchill/
Ross is the Co-Founder of DIGITAL, a multinational design, experience and marketing
agency. Over the last 15 years, Ross has used his speciality to help businesses build their
brand and position them to become industry leaders . Ross specialises in direct to
consumer interfaces which allows businesses to correlate the data collected and use it to
retarget suitable customers delivering long term growth. Ross has also used his personal
experiences to grow DIJGTAL from an idea into a recognised marketing agency with
ofﬁces in Sydney, LA and Vancouver.
Ross’s role at Qubix is to leverage his comprehensive GTM and customer acquisition
experience to lead and make decisions around the best way to scale our users.
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Charlie Sara, Finance Director at DIJGTAL
https://www.linkedin.com/in/charlie-sara-19052017/
Charlie has spent over 20 years working in the ﬁnancial services industry, with the last 8
years focused on ﬁnance in the digital space. Charlie has a diversiﬁed skill set, and has
worked in chartered accounting, hedge funds and wealth management. Charlie started
his career in London where he was a chartered accountant focused on catering to
high-net-worth clients. He then pivoted to Egerton Capital, a hedge fund with over $7
billion of assets under management. After this, Charlie shifted his focus to ﬁntech joining
E*TRADE as a ﬁnance manager. It was at this point where he realised the future of the
ﬁnance industry is going digital which eventually led him to DIJGTAL as Finance Director.
Charlie now brings his experience to assist start-ups such as Qubix to disrupt industries.
Charlie's Role at Qubix is to help with cash ﬂow management, prepare ﬁnancials and
ensure all ﬁnancial decisions are conducted in a tax efﬁcient manner.

34

Elias Elagha, Operations Director Qubix
https://www.linkedin.com/in/elias-elagha-364935176/
Elias has over 5 years experience working in the ﬁnance industry, with experience in
building developing and managing teams. He has a strong understanding of the
cryptocurrency landscape and has developing relationships in the crypto industry for the
last 3 years. Elias has a strong understanding of AML/CTF as he comes from a highly
regulated consumer ﬁnance industry. Elias’s responsibility at Qubix will be to support the
day to day operations of the business and manage the operations model.
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Ethan Mallam, Creative Manager at DIJGTAL
https://www.linkedin.com/in/ethan-mallam-700a5913b/
Responsible for driving the creative design aspects of a company's projects, ensuring that
every interaction the client has with an application, captures their full attention. Over 4
years’ experience as a creative, recently being promoted as creative manager.
For Qubix, Ethan is in charge of creative design, for future concepts and innovation of the
application, including colour palettes to maximise impressions on any content published
so the app looks futuristic for the modern crypto buyer.
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Jack Bennett, Experience Design Manager at DIJGTAL
https://www.linkedin.com/in/jacklbennett/
Has been in the industry for over 5 years, who just recently got promoted to a Manager
role. Responsible for overseeing UX and UI developments and teams, along with creating
proposals and product strategy.
Jack is in charge of streamlining user experience, including functionality and strategy for
current and further Innovations for Qubix. Also, the implementation of core functions of
the project with all other design layouts.
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Will Turner – Director, Digital Production and Operations at DIJGTAL
https://www.linkedin.com/in/turner-will/
With over 12 years of experience in UX, UI and design along with being project lead on
applications. Responsible for gathering key data and analysing it to come up with
strategies to ensure every client interaction with an application, is the best possible. Many
years of Experience with e-commerce projects and apps.
Will is the Qubix project manager, ensuring updates are on schedule whilst managing all
stages of development, including identifying any improvements and imperfections.
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Tania Di Stefano, Experience Strategy Director at DIJGTAL
https://www.linkedin.com/in/taniadistefano/
Over 13 years of experience as a content strategist with a focus on customer experience
and user experience, digital marketing strategy, persona proﬁling, editing and
copywriting, inbound/content/social media marketing, website builds, SEO and PPC. With
a focus on performance driven marketing strategies, to ensure that a company’s project
reaches their target demographic with the right messages.
Tania is in charge of social/communication and media strategy for the Qubix, ensuring
further expansive media strategies are mapped out and implemented for all stages of the
roadmap.
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2.9.2 Organisational Structure

* A number of key roles in the business are currently held by DIJGTAL team members.
DIJGTAL owns 33% of Qubix and has to date provided its services in exchange for the
initial equity. In the future, DIJGTAL will continue to be involved in the growth of Qubix, in
exchange for a mix of existing equity, new equity and monetary remuneration. DIJGTAL
will remain involved with Qubix indeﬁnitely until Qubix is able to hire its own team
members to ﬁll the roles.
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2.10

Corporate Structure

Amalagam Holdings Pty Ltd (trading as Qubix) is the sole company in the corporate
group. It holds all intellectual property rights associated with Qubix. This offer relates to
ordinary shares in that company.

2.11
2.11.1

Capital Structure
Issued Capital

Minimum Raise

Maximum Raise

Issued Shares

1,240,738 (92%)

1,240,738 (85%)

Offer Shares

24,815 (2%)

124,074 (9%)

ESOP*

90,000 (7%)

90,000 (6%)

Fully-Diluted Capital

1,355,553 (100%)

1,454,812 (100%)

*Qubix intends to allocate an ESOP of ~7% of issued capital to incentivise and reward key
team members. This amount is indicative and subject to change. No ESOP shares have
been issued to date.

2.11.2

Sources of Funding

Qubix was co-founded by Nayef Dagher and Dijgtal Ventures, with the latter investing
over $400,000 worth of sweat equity for development.
A family and friends round was conducted in September 2020 for 13% equity through
$110,000 in cash and $20,000 in sweat equity at a $1m valuation.
A further $150,000 for 3% equity was raised via a SAFE Note on the 16th of February 2021
prior to this equity crowdfunding offer on the same terms as this raise, at a valuation of $5
million. The conversion event for this is a total capital raise of $700,000 or more. At the
time of a capital raise of $700,000 or more, the SAFE note will convert to equity at a $5
million valuation, reﬂecting an issuance of shares totalling 3% of the total equity of Qubix.
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The company intends to conduct a capital raise of this size later in 2021 as its next equity
round.

Signiﬁcant Shareholders

2.11.3

●
●

Blockchain IT Pty Ltd ATF Nayef Dagher Family Trust owns 54%
Dijgtal Ventures Pty Ltd ATF Dijgtal Ventures Unit Trust owns 33%

No other shareholders hold shares worth more than 25% of the business.

2.12

Historical Financials

2.12.1

P&L Statement

Proﬁt & Loss Statement (A$)

FY21
(YTD 31-March-2021)

Other Revenue

676

Interest Income

2

Total Revenue

678

Advertising

(733)

Consultants

(98,068)

Other Expenses

(12,214)

Total Expenses

(111,015)

Proﬁt/Loss Before Tax

(110,337)
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2.12.2

Balance Sheet

Balance Sheet (A$)

31-March-2021

Cash at Bank

152,515

Cash Equivalents*

23,309

Total Current Assets

175,824

Total Non Current Assets**

591,468

Total Assets

767,292

Total Liabilities***

(182,597)

Net Assets

584,695

*Cash equivalents include liquid holdings through Binance (Binance is the largest crypto
currency exchange in the world and are also the company’s liquidity provider).
**Total non current assets include $590,648 in value for the intellectual property of the
Application Development.
***Liabilities include two key items. A $150,000 SAFE note issued prior to this capital raise
on the same valuation terms, to convert into equity at a future round, and a Director’s
loan to Nayef Dagher for $32,597, to be repaid from cash ﬂows when the business is in a
suitable position and not using the proceeds of this capital raise.
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2.12.3

Cash Flow Statement

Operating Cash Flows

Payments to partners

(111,015)

Net Operating Cash Flows

(111,015)

Investing Cash Flows
Outﬂows to Binance platform

23,309

Financing Cash Flows
Opening Balance

1,000

Receipts from shareholders

110,000

Receipts from SAFE note holders

150,000

Receipts from director loan

32,597

Net Financing Flow

293,597

Net Change in Cash

152,515

Opening Cash Balance
Ending Cash Balance

152,515
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2.12.4

Statement of Change in Equity

Share
Capital

At 1 September 2020

Retained
Earnings

Revaluation

Total

$

$

$

-

-

1,000

1,000

Changes in Accounting Policy

-

-

-

-

Prior Period error correction

-

-

-

-

Net Proﬁt/(Loss) for the year

-

Revaluation Gain

-

As at 31 March 2021

195,032

(110,337)

-

-

(110,337)

(110,337)

500,000

500,000

500,000

584,695

*Revaluation gain reﬂects the value created by the Qubix app development.
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2.13

Risks Facing the Business

2.13.1

Key Risks

Risk

Description

Volatility risk

The Company faces risks from the
relative volatility of cryptocurrency
assets. Signiﬁcant negative periods
could hurt the Company’s image given
investor funds will be affected.

Market risk

The Company is exposed to risk in its
go-to-market launch and may face
unexpectedly low levels of interest in
the application.

Technology risk

Qubix relies on its technology backend.
If the Company were to have key
technology infrastructure fail, even
temporarily, it may harm user trust
levels and user experiences.

Competition risk

The Company is entering a
competitive area of the market for
both crypto startups and investing
platforms. Activity of key competitors
may undermine the Company’s
potential market share.

Key Personnel risk

Qubix relies on a number of key
individuals to run and grow the
business. If any of these individuals
were to leave, it may harm the
Company’s ability to meet its
objectives.

Funding risk

Qubix is currently raising capital to
meet its objectives and continue to
grow. It will still require future capital
raisings to continue to grow, and
failure to secure sufﬁcient funding
may hinder its ability to do so.

COVID-19 risk

Qubix faces an inherent risk with the
recent COVID-19 pandemic as all other
businesses. Additional lockdowns or
periods of uncertainty may harm
consumer sentiment and result in a
lack of user uptake.
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Regulatory risk

2.13.2

Qubix is operating in the new and fast
moving area of cryptocurrency. While
the company complies with the
current regulation, there is a risk that
the regulatory environment shifts and
requires Qubix to gain new licencing or
accreditation to continue to operate.
Failure to do so may harm the
business’s ability to operate or expand
into new product lines.

Key Risk Mitigation

Risk

Mitigation Strategy

Volatility risk

Qubix invests customer funds into a
selection of baskets of
cryptocurrencies, rather than
individual assets. As the Company is a
long term investing platform, short
term ﬂuctuations are to be expected.

Market risk

Qubix has conducted market analysis
to validate the concept amongst its
target audience.

Key Personnel risk

The Company’s key individuals have
equity stakes in the business, aligning
them with the success of Qubix. Future
employees will be added to an
employee share option scheme to
incentivise performance.
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Section 3: Information about the Offer
3.1

Terms of the Offer

The Company is offering up to 124,074 shares at an issue price of $4.03 per share to raise
up to $500,000 The key terms and conditions of the Offer are set out in Table 4 below.
Table 4: Terms of the Offer
Term

Details

Shares

Fully-paid ordinary shares

Price

$4.03 per share

Minimum Subscription

$150,000

Maximum Subscription

$500,000

Opening Date

22 April 2021

Closing Date

3 June 2021, unless closed earlier by the Intermediary

A description of the rights associated with the shares is set out in Section 3.3 below. To
participate in the Offer, you must submit a completed application form together with the
application money via the Intermediary’s platform. The Intermediary’s website provides
instructions on how to apply for shares under the Offer.
The Intermediary must close the Offer early in certain circumstances. For example, if the
Maximum Subscription is reached, the Offer must be closed. If the Minimum Subscription
is not reached or the Offer is closed but not completed, you will be refunded your
application money.
Investors may withdraw their application during the Cooling-off Period. Further
information on investor cooling-off rights can be found in Section 4 of this CSF offer
document.
The Offer is not underwritten.
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3.2

Use of funds

Table 5 below sets out the intended use of funds raised under this Offer based on the
minimum and maximum subscription amounts.
Table 5: Use of funds
Intended Use

Minimum Subscription

Maximum Subscription

Application Improvements

$13,875.00

$41,625.00

Go-To-Market Strategy

$57,812.50

$173,437.50

Operational Costs

$67,062.50

$247,437.50

Offer Costs

$11,250.00

$37,500.00

Total Funds

$150,000.00

$500,000.00

In Table 5, ‘Operational Costs’ includes overhead expenses, employee wages and director
remuneration. Details of payments to be made to directors and senior managers are
itemised below:
●

Nayef Dagher’s remuneration: $30,000

●

Mark Nickson’s remuneration: $10,000

The costs of the Offer include the Intermediary’s fees under the hosting agreement
between the Company and the Intermediary. These fees are 7.5% of funds raised.
Mark Nickson will continue to be remunerated from previous equity issuance until
September 2021. After that time, Mark will receive the above director’s remuneration.
App improvement costs will be paid to DIJGTAL for their services at a market rate
equivalent to $8,000 a month. Marketing management fees will also be paid to DIJGTAL
monthly between $6,000-$8,000 per month.
Other than as speciﬁed above, no other payments from the funds raised will be paid
(directly or indirectly) to related parties, controlling shareholders, or any other persons
involved in promoting or marketing the Offer.
We expect that the Maximum Subscription amount will be sufﬁcient to meet the
Company’s short-term objectives over the next 6–12 months.
If only the Minimum Subscription amount is raised, the Company will require further
funding to be able to carry out our intended activities over the next 6 – 12 months. In such
circumstances, the Company may consider undertaking a further CSF offer under the
CSF regime. Until additional funding is obtained, we will scale back sales and marketing
and production activities, and continue to focus our cash resources on staying liquid.
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3.3

Rights associated with the shares

Immediately after issue, the shares will be fully-paid shares. There will be no liability on
the part of shareholders and the shares will rank equally with the shares currently on
issue.
The rights associated with the shares are set out in the Company’s constitution and
shareholders agreement. A summary of these rights is set out below. Copies of the
constitution and shareholders agreement are attached in the Annexure to this CSF offer
document and are available on the Intermediary’s platform.

3.3.1 Voting rights
Each shareholder has one vote on a show of hands and, on a poll, one vote for each share
held.

3.3.2 Election and removal of directors
Each shareholder may remove a Director appointed by it and appoint another Director in
that Director’s place by written notice to the Company.

3.3.3 General meetings and notices
The Company will convene Board meetings Quarterly or as otherwise agreed from time
to time by the Board. Such meetings are to be held at the Company’s head ofﬁce or such
other venue (including by telephone) as agreed by each Director.

3.3.4 Dividends
All shareholders have a right to receive any dividends declared and paid by the Company.
The directors have a discretion and may resolve to pay dividends, subject to their
obligations under the Corporations Act (e.g. they cannot pay dividends unless the
Company’s assets are sufﬁciently in excess of its liabilities immediately before the
dividend is declared and where it may materially prejudice the Company’s ability to pay
its creditors).

3.3.5 Winding-up
If the Company is wound up and there are any assets left over after all the Company’s
debts have been paid, the surplus is distributed to holders of ordinary shares after
secured and unsecured creditors of the Company. Holders of fully-paid ordinary voting
shares rank ahead of other classes of shares (if any).
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Section 4: Information about investor rights
4.1

Cooling-off rights

You have the right to withdraw your application under this Offer and to be repaid your
application money. If you wish to withdraw your application for any reason (including if
you change your mind about investing in the Company), you must do so within ﬁve
business days of making your application (the Cooling-off Period).
You must withdraw your application via the Intermediary’s platform as follows:
a. You must contact Equitise via email (withdraw@equitise.com) to inform them of
your intention to withdraw your application.
b. After your withdrawal has been processed, the Intermediary will refund the
application money to your nominated account as soon as practicable.
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4.2

Communication facility for the Offer

You can ask questions about the Offer on the communication facility available on the
Intermediary’s platform. You can also use the communication facility to communicate
with other investors, with the Company and with the Intermediary about this Offer.
You will be able to post comments and questions about the Offer and see the posts of
other investors on the communication facility. The Company and/or the Intermediary will
also be able to respond to questions and comments posted by investors.
Ofﬁcers, employees or agents of the Company, and related parties or associates of the
Company or the Intermediary, may participate in the facility and must clearly disclose
their relationship to the Company and/or Intermediary when making posts on the facility.
Any comments made in good faith on the communication facility are not subject to the
advertising restrictions in the Corporations Act.
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4.3 Proprietary company corporate governance
obligations
4.3.1 Annual report
While the Company is currently a small proprietary company that is not required to
prepare annual ﬁnancial reports and directors’ reports, if we successfully complete this
Offer, then we will be required to prepare and lodge these annual reports with ASIC
(within four months of the ﬁnancial year end). The Company has a 30 June year end and
its ﬁnancial reports must be lodged by 31 October each year.
Our ﬁnancial reports are currently not required to be audited as we are a small
proprietary company. This means that the Company’s ﬁnancial reports will not be subject
to auditor oversight, and, therefore, there will be no independent assurance of the
Company’s ﬁnancial statements. However, the directors are still required to ensure that
the ﬁnancial statements give a true and fair view of the Company’s ﬁnancial position and
performance, and that the ﬁnancial statements comply with the accounting standards.
We may be required to have our ﬁnancial reports audited in the future if we raise more
than $3 million from CSF offers (including this current offer and any future offers), or,
otherwise, become a large proprietary company.

4.3.2 Distribution of annual report
The Company is not required to notify shareholders in writing of the options to receive or
access the annual report. Shareholders will not be able to elect to receive a copy of the
annual report by way of email or post. However, shareholders can access the annual
report on the Qubix Website (www.qubixmoney.com) by reaching out to Qubix as an
investor.

4.3.3 Related party transactions
If we successfully complete this Offer, the rules on related party transactions in Chapter
2E of the Corporations Act will apply to the Company (for so long as we continue to have
CSF shareholders). This means that the Company is required to obtain shareholder
approval before giving ﬁnancial beneﬁts to related parties of the company (e.g. directors
and their spouses, children or parents), subject to certain exceptions (such as reasonable
remuneration provided to directors).

4.3.4 Takeovers
If we successfully complete this Offer and have more than 50 shareholders, the takeover
rules in the Corporations Act will only apply to the Company in a very limited way. If
someone wants to buy more than 20% of the voting shares in the Company, they will be
able to do so without complying with the takeover rules. This means that a person may
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be able to get control of the Company without making a formal takeover bid to all
shareholders or without seeking shareholder approval.
Shareholders will not have the beneﬁt of the full protections under the takeover rules,
which means you may not have the right to vote on or participate in a change of control
of the company. However, the general principles of ensuring shareholders have sufﬁcient
information and time to consider a change of control, and all have a reasonable and
equal opportunity to participate in any beneﬁts, will apply to the Company. In addition,
the Takeovers Panel has jurisdiction to hear disputes relating to control of the Company.
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Glossary
Company means Amalagam Holdings Pty Ltd ACN 643 971 439.
Cooling-off Period means the period ending ﬁve business days after an application is
made under this Offer, during which an investor has a right to withdraw their application
and be repaid their application money.
Cryptocurrency or crypto means a digital asset designed to work as a medium of
exchange wherein individual coin ownership records are stored in a ledger existing in a
form of computerized database using strong cryptography to secure transaction records,
to control the creation of additional coins, and to verify the transfer of coin ownership.
CSF means crowd-sourced funding under Part 6D.3A of the Corporations Act.
Decentralised Finance means an experimental form of ﬁnance that does not rely on
central ﬁnancial intermediaries such as brokerages, exchanges, or banks to offer
traditional ﬁnancial instruments, and instead utilizes smart contracts on blockchains, the
most common being Ethereum.
Dollar Cost Averaging means an investment strategy that aims to reduce the impact of
volatility on large purchases of ﬁnancial assets such as equities and cryptocurrencies.
Intermediary means Equitise Pty Ltd AFSL 503 190.
Maximum Subscription means the amount speciﬁed in this CSF offer document as the
maximum amount sought to be raised by the Offer.
Minimum Subscription means the amount speciﬁed in this CSF offer document as the
minimum amount sought to be raised by the Offer.
Offer means an offer of fully-paid ordinary shares by the Company under this CSF offer
document.
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Annexure
Appendix A – Shareholder Agreement

Available as a separate document on the Equitise deal page.

Appendix B - Constitution
Available as a separate document on the Equitise deal page.
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